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Abstract. This article explores affiliate market-
ing integration with Al and Web3 technologies,
providing a comprehensive analysis of their individ-
ual and combined potential to revolutionize the dig-
ital marketing landscape. Starting with defining the
core components, the article sets a foundation for
understanding how Al and Web3 can synergisti-
cally enhance affiliate marketing strategies. The pa-
per proceeds with a detailed overview of traditional
affiliate marketing models, highlighting their evolu-
tion in response to technological advances and
changing market dynamics. The article further ex-
amines the global landscape of affiliate marketing,
presenting current statistics and trends that under-
score its economic significance. A focused discus-
sion on Al technologies pertinent to affiliate mar-
keting reveals how machine learning, natural lan-
guage processing, and predictive analytics can opti-
mize performance and decision-making processes.
The role of Web3 is examined by its ability to intro-
duce decentralized, transparent, and secure ele-
ments into affiliate marketing, suggesting a shift to-
wards more user-centric models. Finally, the poten-
tial of combining Al with Web3 is discussed, illus-
trating how this convergence can lead to innovative
marketing strategies that are more effective and up-
hold higher standards of integrity. This synthesis
aims to illuminate how modern technologies can be
harnessed to foster a new digital marketing era.

Keywords: web3, partner marketing, artificial
intelligence, blockchain.

INTRODUCTION

The modern world of digital marketing is
evolving at a breakneck speed, and affiliate
marketing has long been a cornerstone, harness-
ing the power of networks and partnerships to
drive sales and boost brand awareness. How-
ever, the advent of groundbreaking technolo-
gies such as Artificial Intelligence (Al) and
Web3 is setting the stage for a transformative
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shift in how affiliate marketing strategies are
devised, executed, and evaluated. This article
delves into the integration of Al with Web3
technologies, presenting a novel paradigm that
enhances the efficiency of affiliate marketing
campaigns and redefines the underlying trust
and transactional mechanisms.

The evolution of the internet through Web3
technologies offers a decentralized framework
where transparency and user sovereignty take
precedence. Meanwhile, Al continues to break
new ground in data processing and automated
decision-making, making it an indispensable
tool for personalizing marketing efforts and op-
timizing user engagement. When these two
technological frontiers converge, they create a
synergy that could overcome some of affiliate
marketers' longstanding challenges, including
privacy, trust, and real-time data processing is-
sues.

This integration promises many benefits
such as improved trust via blockchain's immu-
table records, enhanced targeting and personal-
ization through Al-driven analytics, and in-
creased efficiency in transaction verification
and commission distribution through smart
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contracts. The fusion of Al and Web3 in affili-
ate marketing paves the way for more secure
and transparent dealings and empowers market-
ers to deliver highly relevant and engaging con-
tent to consumers.

In this article, we begin by defining the core
components of this integration—affiliate mar-
keting, Al, and Web3 technologies—setting the
groundwork for understanding their individual
and the combined impact on the marketing
landscape. Subsequently, through this review
and analysis, we aim to illuminate the pathways
through which Al and Web3 can collectively
enhance the effectiveness and integrity of affil-
iate marketing strategies, ushering in a new dig-
ital marketing era.

OVERVIEW OF AFFILIATE MARKETING:
TRADITIONAL MODELS AND THEIR
EVOLUTION

Affiliate marketing has established itself as
a robust and versatile strategy within the
broader a spectrum of digital marketing [1]. To
appreciate the revolutionary impact of integrat-
ing Al and Web3 technologies into affiliate
marketing, it is crucial to understand the tradi-
tional models and how they have evolved over
time.

Traditionally, affiliate marketing has in-
volved three primary parties: the affiliate, the
merchant, and the consumer. Affiliates, also
known as publishers, use various platforms to
promote products or services from merchants to
consumers, earning a commission based on per-
formance metrics such as sales, clicks, or leads.
The most common models include [2]:

o Pay-per-Sale (PPS): This model is most
common in retail, where affiliates earn a
commission when their referrals result in a
sale.

o Pay-per-Click (PPC): Affiliates earn
based on the traffic they direct to the mer-
chant’s site, regardless of whether these
clicks lead to sales.

e Pay-per-Lead (PPL): This model compen-
sates affiliates for specific actions taken by
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referrals, such as filling out a contact form
or signing up on websites.

These models rely on various tracking tech-
nologies to connect consumer actions to spe-
cific affiliates, often using cookies or tracking
pixels. However, they also face challenges such
as privacy issues, reliance on third-party cook-
ies, and the potential for fraudulent activities.

As the affiliate marketing industry has de-
veloped and grown, so have the types of mod-
els, accommodating more diverse and complex
marketing strategies:

e Cost Per Action (CPA): Under this model,
affiliates are paid based on a specific action
taken by the referral, such as a completed
sale, sign-up, or another conversion event.
This model is highly favored as it directly
ties the commission to the value delivered.

e Revenue Sharing (RevShare): In this
model, affiliates get a part of the revenue,
which generated from the clients they refer,
typically used in industries like online gam-
ing and trading platforms. This can be
highly lucrative if the referred clients con-
tinue to generate revenue over time.

e Recurring Commission: Affiliates earn
commissions not just on the initial sale but
on any recurring payments made by the cus-
tomer. This model is common in subscrip-
tion-based services like software or mem-
bership sites, providing a steady income
stream to affiliates.

e Multi-Level Commission (MLM Com-
mission): In this model, affiliates commis-
sions are based on sales made by other af-
filiates recruited into the program, creating
a multi-tiered commission system. While
controversial due to its resemblance to pyr-
amid schemes, legitimate MLM programs
focus on actual sales rather than mere re-
cruitment.

Affiliate networks play one of the key roles
in the ecosystem by acting as intermediaries
(Fig. 1) that connect merchants with affiliates

[3].
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Fig. 1. Sequence diagram of interactions between affiliate, affiliate network, and merchant

These networks manage the relationships,
handle the exchange of payment, and provide
tracking and reporting services. For merchants,
affiliate networks simplify the process of find-
ing and managing numerous affiliates. For af-
filiates, these networks provide a lot of options
for products to promote, along with reliable
payment mechanisms [3]. Notable features of
affiliate networks include :

e Unified Dashboard: Affiliates and mer-
chants can monitor and manage their cam-
paigns through a single interface, which in-
cludes tracking clicks, conversions, and
earnings.

« Simplified Administration: Handling of
administrative tasks like signup, campaign
approval, and commission payouts is
streamlined, reducing the overhead for both
parties.

e Analytics and Reporting: Detailed report-
ing tools are available to analyze perfor-
mance data, helping users optimize their
strategies for better results.

e Wide Range of Products: Networks offer
products and services from various sectors,
allowing affiliates to choose those that best
fit their audience’s interests.
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e Opportunities for Niche Marketing: Af-
filiates can specialize in specific niches,
making it easier to target marketing efforts
and build authority.

e Global Reach: Many networks provide ac-
cess to international markets, giving affili-
ates the opportunity to promote products
worldwide.

e Regulatory Compliance: Networks ensure
that all transactions comply with relevant
laws and regulations, which protects both
affiliates and merchants.

o Dispute Resolution: In case of disagree-
ments, affiliate networks often have sys-
tems in place to mediate and resolve issues
fairly.

Technological impacts and changes in con-
sumer behavior have significantly transformed
the affiliate marketing landscape in several cru-
cial ways.

The integration of advanced analytics has
revolutionized how campaigns are managed
and optimized. Modern analytics tools offer
deep insights into campaign performance, ena-
bling marketers to target their audiences more
effectively and make data-driven decisions.
This evolution enhances the precision of mar-
keting efforts, ensuring that strategies are con-
tinually refined to improve results.

SMART TECHNOLOGIES:
Industrial and Civil Engineering, Issue 1(14), 2024, 62-70



Information technologies

The rise of social media and influencers has
significantly influenced affiliate marketing. So-
cial platforms like Instagram, YouTube, and
TikTok have allowed influencers and content
creators to engage directly with vast audiences.
This direct engagement has made influencer
marketing a crucial component of the affiliate
marketing ecosystem, as influencers leverage
their followings to promote products and ser-
vices, creating authentic and persuasive content
that resonates with their audience.

With the growing prevalence of mobile de-
vices, affiliate marketing has adapted to meet
new consumer behaviors. Strategies are now
mobile-optimized to ensure a seamless experi-
ence for users on smartphones and tablets. Ad-
ditionally, app-based tracking has become es-
sential, as more consumers use apps for shop-
ping and browsing. This shift ensures that affil-
iate marketing remains relevant and effective,
aligning with how consumers are increasingly
interacting with digital content and e-commerce
platforms.

These changes underscore affiliate market-
ing's dynamic nature, highlighting its ability to
adapt to new technologies and evolving con-
sumer preferences.

The next step in the evolution of affiliate
marketing is actively leveraging artificial intel-
ligence (Al) and Web3 technologies, which in-
troduce new opportunities to overcome tradi-
tional challenges. Al plays a transformative role
by automating data analysis and decision-mak-
ing processes, enhancing targeting strategies,
and personalizing consumer interactions, sig-
nificantly improving the effectiveness of mar-
keting campaigns. Meanwhile, Web3 technolo-
gies, including blockchain, increase transpar-
ency and security within the affiliate marketing
ecosystem. Smart contracts further enhance this
landscape by automating and enforcing com-
mission payments and conditions, reducing
fraud, and building trust among participants.

AFFILIATE MARKET GLOBAL
STATISTICS

The affiliate marketing industry is currently
experiencing significant growth, fueled by
rapid advancements in artificial intelligence.
Currently, the industry boasts a global valuation

exceeding $17 billion. Forecasts suggest that by
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2027, the market will expand to approximately
$27.78 billion, marking a 63% growth over the
next four years [4].

In this global landscape, the United States
stands tall, commanding a significant 39%
share of the worldwide affiliate marketing sec-
tor. Within the U.S., affiliate marketing is a
powerhouse, contributing a substantial 16% to
all internet orders. Moreover, the sector is
showing no signs of slowing down, with an an-
nual growth rate of 10%.

Amazon, a key player in this field, generated
$1.28 billion in revenue from its affiliate pro-
grams in the first quarter of 2023 alone. This
data underscores the ongoing prioritization and
investment in affiliate marketing by companies
and investors despite the dynamic changes in-
troduced by Al technology [4].

Al TECHNOLOGIES RELEVANT TO
AFFILIATE MARKETING

Machine Learning (ML) and Natural Lan-
guage Processing (NLP), two pivotal subfields
of artificial intelligence, have significantly aug-
mented the efficacy of affiliate marketing
through the automation and personalization of
interactions and data analytics.

Machine Learning, a derivative of Al, pro-
vides the development of systems equipped to
extract knowledge from data and make in-
formed decisions accordingly [5]. Within the
realm of affiliate marketing, ML is instrumental
in personalization, employing algorithms to
scrutinize customer data and customize market-
ing communications and product suggestions. It
also enhances customer segmentation, enabling
marketers to refine their approaches by catego-
rizing customers based on behaviors, prefer-
ences, and demographics. Furthermore, ML
supports predictive analytics, where models
forecast future trends, such as consumer pur-
chasing patterns, thus aiding marketers in opti-
mizing their strategies.

Natural Language Processing (NLP) ana-
lyzes human language by examining (Fig. 2) its
syntax, semantics, pragmatics, and morphology
to understand its structure and meaning [6].
This linguistic information is then converted
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Fig. 2. Natural Language Processing, steps of training and prediction processes

into rule-based and machine learning algo-
rithms in computer science, enabling the solv-
ing of specific problems and execution of de-
sired tasks.

In affiliate marketing, NLP is utilized for
content generation, creating high-quality, rele-
vant content for various platforms automati-
cally. It also powers chatbots and virtual assis-
tants, providing real-time customer service and
engagement without human intervention. Fur-
thermore, NLP is applied in sentiment analysis,
which involves analyzing customer feedback
and social media posts to gauge public senti-
ment towards products or services, helping
marketers refine their approaches.

The integration of Machine Learning (ML)
and Natural Language Processing (NLP) into
affiliate marketing goes beyond simply enhanc-
ing the efficiency of campaigns; it significantly
elevates the quality and impact of interactions
between affiliates, programs, networks, and
their target customers. This advanced approach
allows for a deeper understanding of consumer
behavior and preferences, facilitating more
strategic and effective marketing decisions.

In the context of affiliate programs, ML can
be leveraged to analyze the performance of dif-
ferent products and affiliates. ML algorithms
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can identify which products are most likely to
succeed with specific demographics by evaluat-
ing data on sales, clicks, and conversions. This
enables program managers to optimize their of-
ferings and tailor their strategies to focus on the
most profitable products or the most effective
affiliates. Furthermore, predictive analytics can
forecast trends in consumer purchasing behav-
ior, allowing affiliate programs to adjust their
strategies in anticipation of changes in the mar-
ket.

Affiliate networks stand to gain significantly
from NLP capabilities, particularly in terms of
content creation and optimization. NLP tools
can automatically generate appealing, SEO-
friendly content that attracts and retains con-
sumer interest [6]. This content can be custom-
ized for different platforms and audiences, in-
creasing the reach and effectiveness of market-
ing efforts. Moreover, NLP can enhance com-
munication within the affiliate network by ena-
bling the development of sophisticated chatbots
and virtual assistants. These tools can interact
with potential affiliates or partners, streamline
the onboarding process, and provide ongoing
support without human intervention.

SMART TECHNOLOGIES:
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The synergy between ML and NLP in affili-
ate marketing also improves customer engage-
ment on a personalized level. By analyzing text
in customer reviews, feedback, and social me-
dia interactions, NLP can assess sentiments and
preferences, giving marketers a clearer view of
what consumers appreciate or dislike. This in-
sight allows affiliates and marketers to craft tar-
geted messages and campaigns that resonate
more effectively with their audience, poten-
tially leading to higher engagement rates and
increased loyalty.

Moreover, the use of these technologies
helps in maintaining a competitive edge within
bustling affiliate markets. By harnessing the
predictive power of ML and the linguistic capa-
bilities of NLP, affiliates, program managers,
and network administrators can stay ahead of
industry trends, adapt to consumer needs more
swiftly, and optimize their strategies to maxim-
ize returns.

In summary, ML and NLP not only automate
and refine the operational aspects of affiliate
marketing but also enrich the relational dynam-
ics within affiliate programs and networks.
These technologies foster a deeper, data-driven
understanding of consumers, enhance personal-
ized engagement, and drive the effectiveness
and success of affiliate marketing endeavors.

ROLE OF WEB3 IN AFFILIATE
MARKETING

Web3 refers to a group of technologies, such
as blockchain, smart contracts, decentralized

applications (DApps), decentralized autono-
mous organizations (DAOSs), and other tools
that help to get users a decentralized internet ex-
perience [7]. Web3 represents a transformative
phase of the internet characterized by decentral-
ization, trustlessness, and cryptographic verifi-
ability. These technologies promise a shift from
centralized internet services to a decentralized
ecosystem where transactions and interactions
are directly executed between users without the
need for intermediaries. This framework en-
hances security, transparency, and user control,
potentially revolutionizing numerous sectors,
including digital identity, finance, and media
distribution.

Blockchain technology is the main part of
Web3, provides a decentralized ledger (Fig. 3)
for the transparent and immutable recording of
data and transactions [8].

This technology ensures that once data is en-
tered into the blockchain, it cannot be altered,
which builds trust among all parties involved.
For affiliate marketing, this means every ac-
tion—from a click to a completed sale—can be
tracked and verified without the need for a cen-
tral authority, thereby reducing the potential for
disputes and fraud.

Smart contracts are special programs de-
ployed on a blockchain that run when predeter-
mined conditions are met [9]. They are com-
monly used to automate contract execution, en-
suring that all participants can immediately ver-
ify the outcome without intermediaries or de-
lays. In affiliate marketing, smart contracts can
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Fig. 3. Transaction flow in a blockchain network
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govern the terms between advertisers and affil-
iates, ensuring that payments are disbursed au-
tomatically and transparently when agreed-
upon actions are verified.

Decentralized applications or DApps are ap-
plications that run on a distributed network of
computers and connect their users using the
P2P model rather than traditional applications,
which are hosted in centralized data centers or
single servers [7]. DApps have been used to
create decentralized finance (DeFi) services,
games, and marketplaces where users can trans-
act directly with each other without the need for
a trusted third party. In affiliate marketing,
DApps could be used to create decentralized
platforms where advertisers, publishers, and af-
filiates can interact directly, ensuring fair prac-
tices and reducing costs associated with mid-
dlemen.

DAOs are organizational structures built us-
ing blockchain technology that operate autono-
mously, reducing or removing the need for tra-
ditional management hierarchies [7]. Governed
by smart contracts, DAOs allow members to
vote on key decisions and direct the organiza-
tion democratically, using tokens as voting
shares. This structure ensures that decision-
making is transparent, verifiable, and directly
influenced by contributors or stakeholders, ra-
ther than centralized authorities. In the context
of affiliate marketing, DAOSs could revolution-
ize how programs are managed and how deci-
sions are made within the network. For exam-
ple, an affiliate marketing DAO could involve
all participants (advertisers, affiliates, and even
consumers) in the decision-making process re-
garding rules of participation, commission
structures, and dispute resolution. This democ-
ratizes the operation and governance of affiliate
programs, potentially leading to more equitable
and mutually beneficial outcomes. DAQOs can
facilitate innovative funding and investment
models. DAOs can also enhance transparency
and trust by ensuring that all transactions and
decisions are recorded on a blockchain and are
accessible to all members.

Tokenization is another aspect of Web3, and
can also play a significant role in affiliate mar-
keting. Tokens can be used as a form of incen-
tive or payment, offering a more flexible, in-
stantaneous, and borderless way of compensat-
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ing affiliates. They can also be employed to rep-
resent ownership or membership in loyalty pro-
grams, enhancing engagement and loyalty [10].

Incorporating Web3 into affiliate marketing
not only promises improved transparency, re-
duced costs, and increased trust but also opens
up new possibilities for global reach and inno-
vative compensation models. However, the
transition to Web3 technologies comes with
challenges, including the need for technical ex-
pertise, changes in regulatory frameworks, and
the adoption curve required to bring these new
systems into mainstream use. Despite these
challenges, the potential for a more secure,
transparent, and efficient affiliate marketing
ecosystem makes the exploration and adoption
of Web3 technologies is a worthy endeavor.

THE POTENTIAL OF COMBINING Al
WITH WEB3 FOR AFFILIATE
MARKETING STRATEGIES

Integrating Al with Web3 heralds a new era
in affiliate marketing, offering unique benefits
such as automation, personalization, data integ-
rity, and enhanced user engagement. Al's abil-
ity to process extensive data and understand of
consumer behaviors on an individual level is
unparalleled. In the privacy-centric world of
Web3, where data ownership is paramount, Al's
capacity to create personalized marketing cam-
paigns that respect user privacy is a game-
changer. For example, Al can utilize block-
chain-based activities to provide tailored prod-
uct recommendations while preserving user an-
onymity.

One of the most practical applications of
Web3 in affiliate marketing is the use of smart
contracts. These self-executing contracts with
terms written into code on the blockchain can
revolutionize the payment process [9]. Once a
sale is verified on the blockchain, the affiliate's
commission can be instantly and automatically
transferred, ensuring efficiency, eliminating er-
rors, and fostering trust in the system.

Blockchain's role in ensuring data integrity
is also pivotal [8]. Its decentralized nature al-
lows for recording transparent and fake-proof
data regarding sales, clicks, and commissions.
Al can leverage this reliable data to provide
real-time analytics, helping marketers swiftly
adjust their strategies for optimal performance.
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Moreover, Web3 facilitates the creation of
decentralized affiliate networks that minimize
or eliminate the need for intermediaries. Al en-
hances this setup by algorithmically matching
advertisers with suitable affiliates based on per-
formance data and audience reach, simplifying
operations and reducing costs.

Al's impact on user experience and engage-
ment is profound. Tools based on Al,, such as
chatbots, can provide immediate assistance or
information to consumers, enhancing their in-
teraction with the brand. Advanced Al capabil-
ities enable the creation of dynamic, immersive
experiences using technologies like virtual and
augmented reality, which are integral to Web3,
further enhancing user engagement and satis-
faction.

Furthermore, tokenization in Web3 offers
unique rewards for customers and affiliates. Al
can manage these dynamic reward systems ef-
ficiently, distributing tokens based on personal-
ized criteria like engagement level or purchase
history, thus enhancing loyalty and customer
retention.

Additionally, the combination of Al and
blockchain significantly enhances security and
fraud detection within affiliate programs. The
ability of artificial intelligence to predict and
identify unusual patterns combined with block-
chain's immutable record-keeping increases the
overall security and reliability of affiliate net-
works.

In conclusion, the synergy between Al and
Web3 in affiliate marketing not only optimizes
operations and reduces costs but also opens up
innovative avenues for marketing that are se-
cure, user-focused, and adaptable to changes in
market dynamics. This integration promises a
more efficient, personalized, and trustworthy
marketing landscape.

CONCLUSION

This article has examined the intersection of
affiliate marketing, Al, and Web3 technologies,
emphasizing their transformative potential in
digital marketing. The paper has demonstrated
that integrating these technologies can signifi-
cantly enhance the effectiveness, efficiency,
and ethical standards of affiliate marketing
strategies. Traditional models of affiliate mar-

keting are evolving, driven by the advent of Al,
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which offers sophisticated analytical tools and
automation capabilities. Meanwhile, Web3
technologies promise to introduce a new layer
of transparency and security through decentral-
ized frameworks, potentially reshaping con-
sumer trust and participation.

The fusion of Al and Web3 not only opti-
mizes marketing processes but also redefines
them, opening up avenues for brands to connect
with audiences in a more personalized and
meaningful way. Moreover, this convergence is
well-positioned to tackle long-standing issues
in the affiliate marketing arena, such as fraud
detection and the fair attribution of sales,
thereby enhancing the overall ecosystem.

As the affiliate marketing industry is experi-
encing significant growth, technological inno-
vation becomes even more critical. The contin-
ued exploration and adoption of Al and Web3
in affiliate marketing will be crucial for staying
ahead in a highly competitive market. Stake-
holders are encouraged to embrace these tech-
nologies, fostering innovation and sustainabil-
ity in their marketing strategies. The insights
provided by this paper serve as a roadmap for
navigating this dynamic and increasingly com-
plex landscape, advocating for a strategic ap-
proach that harnesses the strengths of both Al
and Web3 to redefine the contours of effective
digital marketing.

REFERENCES

1. Dwivedi Y. (2017). Affiliate marketing: An
overview and analysis of emerging literature.
The Marketing Review, No. 17 (1), 33.
http://cronfa.swan.ac.uk/Record/cronfa27776.

2. Top 07 Common Commission Models in Affil-
iate Marketing. bixgrow.com. Published No-
vember 18, 2023. https://bixgrow.com/commis-
sion-models-in-affiliate-marketing.

3. Sukanya V. (2024). CPA Affiliate Networks:
The best marketing guide for 2024. PubScale.
Published 2024. https://pubscale.com/blog/cpa-
affiliate-network.

4. Webster M. (2023). 136 Affiliate Marketing
Statistics in 2023. www.authorityhacker.com.
Published September 4, 2023. https://www.au-
thorityhacker.com/affiliate-marketing-statis-
tics/

5. Sharifani K, Amini M. (2023). Machine
Learning and Deep Learning: A Review of

69


http://cronfa.swan.ac.uk/Record/cronfa27776

Information technologies

Methods and Applications. Social Science Re-
search Network. Published 2023. https://pa-
pers.ssrn.com/sol3/papers.cfm?ab-
stract_id=4458723.

6. Monkey Learn. Natural Language Processing.
Monkey Learn. Published 2023. https://mon-
keylearn.com/natural-language-processing/

7. Digital Regulation Cooperation Forum. Insight
Paper on Web3. (2023). https://www.drcf.
org.uk/__data/assets/pdf file/0038/258698/In-
sight-paper-on-Web3.pdf.

8. Santhi A. R, Muthuswamy P. (2022). Influ-
ence of Blockchain Technology in Manufactur-
ing Supply Chain and Logistics. Logistics, No.
6(1), 15. https://doi.org/10.3390/logis-
tics6010015.

9. Smart contracts ethereum.org. Published 2024.
https://ethereum.org/en/smart-contracts/

10. Juan A. A., Perez-Bernabeu E., Li Y., Martin
X. A., Ammouriova M., Barrios B. B. (2023).
Tokenized Markets Using Blockchain Technol-
ogy: Exploring Recent Developments and Op-
portunities. Information. No. 14(6), 347.
https://doi.org/10.3390/info14060347.

InTerpauisi IITYy4HOro iHTEJIEKTY 3 TEXHO-
Jgorismu Web3 nus adiniiioBanoro mapke-
THHIY: OLJISI] i aHaJi3

Manenxo Muxona, lllabanra €ezenis
AHoTanist. Y Mii CTaTTi JOCTIIKYETHCS 1HTE-

rpais adiiiioBaHOT0 MAPKETUHTY 3 TEXHOJIOTISIMH
LITy4YHOTO iHTeNekTy Ta Web3, Hagaiounm KoM-
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IJICKCHUH aHaTi3 1X OKPEMOTO Ta CIIJTLHOTO MMOTCH-
miany Ass peBojdrouii B HM(ppPOBOMY MapKETHHIO-
Bomy saHmmadri. IlouynHaroun 3 BU3HAYEHHS OC-
HOBHHUX KOMITOHEHTIB, CTAaTTs 3aKIIa/1a€ OCHOBY JUIS
PO3YMiHHS TOTO, SIK IITYYHUH iHTEIeKT i Web3 mMo-
KYTh CHHEPIeTUYHO IOKpPAllyBaTH CTpaTterii
adimitioBanoro MapkeTunry. CraTTs TpOIOB-
KYETBCS JACTATLHUM OIJISIIOM TPAJIHUIIHHUX MOJIe-
niedt aiiioBaHOTO MapKETHHTY, ITiIKPECITIOIYHN 1X
€BOJTIOII0 Y BIIMTOBIIb HAa TEXHOJOTIYHUHN TIpOTpec
1 MIHIMBY AWHAMIKY PHHKY. Jalli AOCTIIKYEMO
rnobaneHuit  mangmadT adimiiioBaHoro Mapke-
TUHTY, TPEJCTABIIIOYN IOTOYHY CTaTHCTUKY Ta
TEHIEHIIIT, SKI ITIKPECIIOITh HOTO EKOHOMIYHE
3HaueHHs. OKpeMuil aHai3 TeXHOJIOTIi MTYYHOTO
IHTEJIEKTY, 110 CTOCYIOThCS aisliioBaHOTO MapKe-
THHTY, TOKa3ye, SIK MalllMHHEe HaBYaHHS, 00poOKa
MPUPOAHBOT MOBH Ta MPOTHO3HA aHATITHKA MOXYTh
ONTHUMI3YBaTH MPOIYKTHBHICTh 1 TPOIECHU MpPUK-
HATTA pimeHb. Poms Web3 posrismaerbes depes
WOT0 3JaTHICTH 3alpoBaLKyBaTH ACIICHTPAJi30-
BaHi, mpo30opi Ta Oe3neuHi eneMeHTH B adimiiioBa-
HHUH MapKETHHT, 110 CBIAYUTH PO MEepexia 10 MO-
Jeeii, OpieHTOBaHMX Ha KopucTyBada. Jlaii,
PO3MIISIAETLCS MOTEHINAT TOETHAHHS IIITYYHOTO
iHTeaeKTy 3 Web3, iII0CcTpyIoun, SIK sk KOHBEpPIeH-
IIisl MOYKE TIPU3BECTH 10 iHHOBAIlIMHUX MapKETHH-
TOBUX CTpaTeriil, sKi € OiIbIl e(PEKTUBHHUMH Ta
OiATPUMYIOTh BHUIII CTaHAApTH WimicHOcTi. Llei
CUHTE3 Ma€ Ha METi BUCBITJIMTH, SIK Cy4acHI TEXHO-
JIOT1T MO’KHA BHKOPUCTOBYBATH JUIS CHPUSTHHS HO-
BOT epH 1IM(PPOBOrO MAPKETUHTY.

KuarouoBi ciioBa: Be03, mapHepChbKUH Mapke-
THHT, IITYYHUH 1HTETIEKT, OJIOKYEIH.
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